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From Routledge : EuroDiversity (Managing Cultural Differences)  before purchasing it in order to gage whether 
or not it would be worth my time, and all praised EuroDiversity (Managing Cultural Differences): 

0 of 0 people found the following review helpful. Five StarsBy Customervery satisfied with the product, price, service 
and timing2 of 2 people found the following review helpful. A Must ReadBy David C. Wigglesworth, Ph.D.For some 
time now there has been a sea of confusion vis-a-vis the U.S. and European nations as to what is meant by cultural 
diversity. Discussions with trainers, a reading of the literature, and listening to different perspectives have amply 
demonstrated that the term cultural diversity has different meanings and different applications in the U.S. and also 
betwixt and between the variety of European nations. Our views of each other's definitions and treatments reflect a 
keen lack of accurate knowledge and understanding about one and other. And, while it is true that there have been a 
great number of books of varying degrees of quality written about diversity in the United States, little to nothing has 
appeared about European diversity. Now, George Simons and his authors have brought a great deal of sense to the 
dilemmas of diversity and have made a successful attempt to clarify the air, explain the differences, and to provide 
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positive comparative insights. This book is a first step but it is a very important step in awakening us to some of the 
fundamental issues of EuroDiversity . Additionally, he and the other authors place diversity in a broader scope. In the 
Prologue Simons says: Diversity is about globalization, organizational learning, and the growing importance of 
knowledge management just as much as it is about recruitment, equal opportunity, workforce demographics, and 
social integration. It concerns the information technology that is almost daily revolutionizing communication. It affects 
interactive networking and transport. It is perhaps the critical issue in many mergers and acquisitions - and often the 
least attended to. It is at the root of how organizations transform themselves. With this broad, and I believe perceptive, 
vision of diversity, Simons and his other authors have provided us with ten chapters that introduce some of the 
fundamentals of the diversity picture in Europe. Simons in the first chapter aptly entitled Patchwork: The Diversities 
of Europeans and Their Business Impact paints a picture of how diversity and diversity management in Europe focuses 
on their own objectives, philosophy, tools, and methodologies and how these may differ from the U.S. and other 
models. The data in the next three chapters (The Legacy of the Past: How National and Regional Differences Continue 
to Effect Trade, Cooperation, Politics, and Relationships; Current Cultural Crises, Fears, Fantasies, and Foreseeable 
Futures; and Managing Diversity to Create Marketable Value Added from Difference ) represents the structure and 
responses from a questionnaire that was submitted to a select group of managers and professionals throughout Europe. 
The survey aimed at identifying the principle challenges that diversity faces in Europe, to recognize how these 
challenges affect business and organizations in Europe, and to help them report the best practices that have been 
developed in response to these challenges. As we are learning in the United States, diversity impacts all aspects of 
corporate activities and in the next chapter, Europe Online: The "New" Economy and Virtual Collaboration from a 
Cultural Perspective, the impact and influence of technology has significant meaning for diversity concerns. Here the 
book looks at the future of European diversity in a wired world. It examines the changing nature of commerce, 
organizational learning, and expatriation and provides insight into some of the leading efforts and technologies. More 
often than not diversity issues in the U.S. have focused on avoiding litigation, human resources development, and in 
more recent years enhancing the bottom line. Chapter six, Corporate Best Practice: What Some European 
Organizations Are Doing Well to Manage Culture and Diversity, offers us a much more inclusive picture as it presents 
an overall view of how diversity is thought of, acted upon and managed in some European countries. It also, very 
importantly, depicts the missing links in the corporate response to being and working in a diverse environment. 
Getting to the nitty-gritty in chapter seven, The Cross-Cultural Transfer of Best Practices: Learning from European 
and American Experiences of Knowledge Management, the author looks at diversity from a different perspective from 
the historical role(s) it has had in the U.S. Here, we find an examination of knowledge management aspects of three 
European based global organizations which pays particular attention to how these companies look at the complex 
cross-cultural challenge of transferring knowledge, experience and values throughout their organizations worldwide. 
This chapter has particular value for American diversity professionals. The succeeding chapter Sustainable 
Entrepreneurship in a Changing Europe: Pedagogy of Ethics for Corporate Organizations in Transformation, brings up 
the issue of "corporate citizenship" and social responsibility within our globalization efforts. These become essential 
ingredients of a framework for diversity in Europe, and hopefully elsewhere. The penultimate chapter, Equal 
Opportunity for Women and Men in the European Union: The Case of E-Quality in Belgium, deals with gender 
relations in the European workplace and offers us a valuable case study. Chapter ten, Who is the European? Prognosis 
and Recommendations, brings the whole book together. It looks at the difficult question of identity as an agenda for 
determining the both the social and the economic future of Europe and of the diversity initiatives that the present and 
future will require. The book is indexed, has excellent chapter references, an extensive bibliography including Internet 
resources, and five appendices: Declaration on Cultural Diversity; Commission of the European Communities; 
Declaration on a European Policy for New Information Technologies; Survey of Diversity Challenges in the E.U. 
Region; and Benchmarking Initiative. The book offers the American reader (and I dare say, many European readers) 
keen insights into the complexity of diversity issues in the E.U. It also offers all diversity professionals some major 
considerations in regard to the wired world and knowledge management in facing diversity issues. This is a first rate 
thought provoking work! It is a basic primer and should be required reading in national and international and global 
organizations!

How has cultural diversity affected the business climate of the growing European Union? What are European 
institutions and enterprises doing to manage it? In 'EuroDiversity,' Dr. Simons gathers issue-centered perspectives on 
how Europe's entwined past, present, and future have made it the most strikingly diverse part of the world and what 
this means for doing business there. 'EuroDiversity' provides:* Insights into Europe's cultural challenges of 
globalization, diversity dilemmas, and opportunities* Case studies, best practices, and resources for finding the 
common ground and developing the competence needed to succeed 'EuroDiversity' addresses how cultural diversity 
affects the business climate of the growing European Union and describes what European institutions and successful 
organizations are doing to manage it. The book's multinational team of authors gives us issue-centered perspectives on 
how Europe's entwined past, present and future have made it the most strikingly diverse part of the world and what 



this means for doing business there. They address Europe's cultural challenges of globalization and provide abundant 
insights into diversity dilemmas and opportunities. They point to the best practices and resources that will assist both 
European enterprises and those actively present in or trading with Europe to find the cultural common ground and 
competence they need to succeed.Contributors: Arjen Bos, Marie-Theacute;regrave;se Claes, Ph.D., Elena A. A. 
Garcea, Ph.D., Nigel Holden, Ph.D., Michael Stuber

"George Simons and his authors have brought a great deal of sense to the dilemmas of diversity and have made a 
successful attempt to clarify the air, explain the differences, and to provide positive comparative insights. 
"EuroDiversity" offers the American reader (and I dare say, many European readers) keen insights into the complexity 
of diversity issues in the E.U. It also offers all diversity professionals some major considerations in regard to the wired 
world and knowledge management in facing diversity issues. This is a first rate thought provoking work! It is a basic 
primer and should be required reading in national and international and global organizations!" - David C. 
Wigglesworth, Ph.D., international/intercultural management and organization development consultant, President of 
D.C.W. Research Associates International"I have quickly become captivated by this book. It has two audiences; here 
is a rejoinder for both. For Americans: If you have any business to do with Europeans, this book is a must-read for 
you. You'll learn something about yourself as well. For Europeans: This book provides a rich and practical blend of 
insights, grounded in historical analysis, into the fascinating challenges Europe is facing. The mix of expertise and 
national backgrounds of the authors makes for colourful reading. May this book find a wide audience of practitioners. 
It can contribute to creating the European understanding in organized life that we so badly need to make Europe a 
common home as well as a common marketplace." - Dr Gert Jan Hofstede, senior researcher, Mansholt Graduate 
School, Wageningen University, the Netherlands, Author of Exploring Cultures, Author of 'Exploring 
Cultures'"Working for an American organisation in Europe with a multi-cultural workforce that brings together 
customers from throughout Europe and the Middle East on a weekly basis, I am only too familiar with the challenges - 
and the benefits - of diversity. At last! A book which addresses the sensitive issue of Europe's cultural baggage, as well 
as issues arising from changing workforce demographics, gender relations and the huge impact of these matters on 
European and global business." - Carolyn Metcalfe, Director, Learning Solutions, Management Centre 
Europe"'EuroDiversity' is an excellent guide to understanding both the unity and the diversity of the new Europe, and 
is essential reading for anyone who wishes to be successful there, whether from within in Europe or from across the 
ocean. ...A must read for anyone needing to understand the new Europe. Do not be fooled into seeing the new Europe 
as a homogenous region. 'EuroDiversity' provides an excellent overview of the diversity that permeates the region, 
and, if the authors" hopes are realized, this diversity will be a leading strength of Europe. 'EuroDiversity' is neither a 
travel guide nor an intercultural how-to guide. Rather, it is a comprehensive tool for understanding the complexity of 
the new Europe in a rigorous but approachable style. It is essential reading for anyone needing to understand the 
relationships between diversity in Europe and the economics, politics, society and culture of the region. If you need to 
understand Europe and you have not been able to follow 'The Economist' regularly for the past decade, 'EuroDiversity' 
is the most important book you could read." - Paul Shay, President, AFS Intercultural Programs, Inc.From the 
Publisher'EuroDiversity' addresses how cultural diversity affects the business climate of the growing European Union 
and describes what European institutions and successful organizations are doing to manage it. The bookrsquo;s 
multinational team of authors gives us issue-centered perspectives on how Europersquo;s entwined past, present and 
future have made it the most strikingly diverse part of the world and what this means for doing business there. They 
address Europersquo;s cultural challenges of globalization and provide abundant insights into diversity dilemmas and 
opportunities. They point to the best practices and resources that will assist both European enterprises and those 
actively present in or trading with Europe to find the cultural common ground and competence they need to succeed. 
Contributors: Arjen Bos, Marie-Theacute;regrave;se Claes, Ph.D., Elena A. A. Garcea, Ph.D., Nigel Holden, Ph.D., 
Michael StuberFrom the Back Cover"I have quickly become captivated by this book. It has two audiences; here is a 
rejoinder for both. For Americans: If you have any business to do with Europeans, this book is a must-read for you. 
You'll learn something about yourself as well. For Europeans: This book provides a rich and practical blend of 
insights, grounded in historical analysis, into the fascinating challenges Europe is facing. The mix of expertise and 
national backgrounds of the authors makes for colourful reading. May this book find a wide audience of practitioners. 
It can contribute to creating the European understanding in organized life that we so badly need to make Europe a 
common home as well as a common marketplace."-Dr. Gert Jan Hofstede, Senior Researcher, Mansholt Graduate 
School, Wageningen University, the Netherlands, Author of Exploring Cultures"Working for an American 
organisation in Europe with a multicultural workforce that brings together customers from throughout Europe and the 
Middle East on a weekly basis, I am only too familiar with the challenges-and the benefits-of diversity. At last! A 
book which addresses the sensitive issue of Europe's cultural baggage, as well as issues arising from changing 
workforce demographics, gender relations and the huge impact of these matters on European and global business." -
Carolyn Metcalfe, Director, Learning Solutions, Management Centre Europe"EuroDiversity is neither a travel guide 
nor an intercultural how-to guide. Rather, it is a comprehensive tool for understanding the complexity of the new 



Europe in a rigorous but approachable style. It is essential reading for anyone needing to understand the relationships 
between diversity in Europe and the economics, politics, society and culture of the region. ... A must read for anyone 
needing to understand the new Europe."-Paul Shay, President, AFS Intercultural Programs, Inc.How has cultural 
diversity affected the business climate of the growing European Union? What are European institutions and enterprises 
doing to manage it? In EuroDiversity, Dr. Simons gathers issue-centered perspectives on how Europe's entwined past, 
present, and future have made it the most strikingly diverse part of the world and what this means for doing business 
there. EuroDiversity provides:middot; Insights into Europe's cultural challenges of globalization, diversity dilemmas, 
and opportunitiesmiddot; Case studies, best practices, and resources for finding the common ground and developing 
the competence needed to succeedGeorge F. Simons, D.Min., is president of George Simons International, a virtual 
consulting group specializing in intercultural communication and global management.Contributors:Arjen Bos is an 
owner and training manager of Engage! InterAct, a training and consultancy organization in Utrecht, the Netherlands. 
Marie-Theacute;regrave;se Claes, Ph.D., is professor of Intercultural Communication and Intercultural Management at 
the Institut Catholique des Hautes Etudes Commerciales (ICHEC) Brussels Business School in Belgium.Elena A. A. 
Garcea, Ph.D., is research professor in the Department of Philology and History at the University of Cassino, Italy, and 
chairs the board of the European Federation for Intercultural Learning, Brussels, Belgium.Nigel Holden, Ph.D., is 
professor of Cross-Cultural Management at the Kassel International Management School, and visiting professor at the 
Vienna School of Economics and Business Administration and the Leiden University School of Management.Michael 
Stuber, Diplom Wirtschafts-Ingenieur, is the founder and principal of mimiddot;st [ Consulting, Cologne, Germany, 
which specializes in Diversity Management and Marketing Services. 


