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Michael Hyatt : Platform: Get Noticed in a Noisy World before purchasing it in order to gage whether or not it
would be worth my time, and al praised Platform: Get Noticed in a Noisy World:

312 of 320 people found the following review helpful. A few critiques, but overall, a solid bookBy Amy Lynn
AndrewsWhile I've been afan and follower of Michael Hyatt's blog for along time, | did not receive afree copy of
Platform. | confess, asmuch as| like hisblog, | wasn't going to buy the book for two reasons. 1. Prior to the launch of
Platform, he mentioned much of the content was reworked material from old blog posts (which | assumed | had read
previously).2. Since | teach others how to start their own blog, | am already up to my eyeballsin information of this
sort. Therefore, | thought | would hold off and wait until | could get a copy at the library.Incidentally, | bought the


http://f3db.com/pub/links.php?id=B006T364QG

book the day it launched, swayed by all the 5-star reviews, enticed by the freebies he offered during launch week and
intrigued by his launch process, which | wanted to watch first-hand (you just never know when that information will
come in handy).l have read the book in full.Here are some of my thoughts, in no particular order:-- Overal, histoneis
very encouraging and inspiring. |'ve read other how-to books in which the author seems arrogant and condescending,
leaving me feeling discouraged and inept by the end. That was not the case here. By the end, | was rearin' to go!-- He
makes a strong case for learning the ins and outs of social media as away to grow your business, even if you don't
have alot of computer background, or if you feel technically challenged. | am also self taught so | wholeheartedly
agree. As he says, the best way to learn, isto dive in and go for it.-- He talks about the importance of having ablog (or
website) which acts as your home base online. | wholeheartedly agree with this point as well. However, like so many
others, he doesn't go into great detail about exactly * how* to start a blog other than to offer tips such as "l recommend
aWordPress.org blog.” On the other hand, he goes into great detail about starting a Twitter account and he devotes
several chaptersto using Twitter effectively (see below).-- When looking at his numbers, it's worthwhile to note, even
though Hyatt started his blogging and social media journey like many of us (with little background knowledge), he has
had significant advantages which | think have helped his online presence grow so well. Heis graced with connections
to well-known and very influential people (great for interviews, endorsements, etc). It also doesn't hurt to be the
Chairman (formerly the CEO) of one of the largest publishing companiesin the U.S. To be sure, thisis well deserved,
and his experience is vast. Clearly, he has worked very hard for many years to build a huge network of excellent
contacts. He definitely makes no guaranteesif you use histips, you will reproduce hisresults, but | do think it is
helpful to look at those results with his background in mind. | appreciated seeing his hard numbers (great
transparency), but even though my numbers don't come close to his (and I've been at this for yearstoo), | need to look
for upward trends, not specific numerical benchmarks, which would indicate growth.-- It is true, much of the book
content is reworked posts you can find for free on his blog. | found myself thinking many times, "Oh yeah, | remember
reading this..." If you're not already familiar with his blog and don't feel like poking around there to see what he has
written in the past, it's probably worth having all the info packaged nicely.-- He offers alot of tips for Twitter but
doesn't talk about Facebook, Google+ or any other social media platform (except to mention he's not a huge fan of
Facebook). Clearly thisis because he has had the most success on Twitter, which is understandable. But to those
reading, it's important to know who your audience is before assuming Twitter is the place to be. His target audience
might be on Twitter, but if your target audience hangs out on Facebook or Pinterest more than Twitter, you should be
on Facebook and Pinterest, not Twitter.-- True to Michael Hyatt style, the book is packed with helpful, actionable tips
that will help anyone who wants to become active and effective in social media.Beginners may get overwhelmed.
Thereiscertainly alot of excellent information, but if you try to takeit al in at once, you'll want to run for the hills!
Tackleit in small chunks and implement histips as you have the time. Think of it as a marathon, not a sprint. It really
does take along time to get established and start seeing results.| can't remember if he said it explicitly in the book, but
| would also add, ideally you will dive into social media * before* you have something specific to say or sell, not
*when* you have something to say or sell. Hyatt'sright, it's all about relationships these days, so the sooner you can
get those relationships started, the better. Then, when you do have something to say or sell, you can tap into what
you've already established.Overall, it's a great reference that I'm sure I'll be returning to again and again.6 of 6 people
found the following review helpful. | use it so much, I may need a second copy!By Marie BiancuzzoThrough this
book, Michael Hyatt single-handedly changed my views about social media.Hyatt's depth of knowledge, his practical
tips, and examples that resulted in his own success make his message compelling. Y et, he never talks down to the
reader. | had never heard of Michael Hyatt until | got hisbook. | was just looking for away to believe that social
media was worth my while, and away to get some "science" for how to useit. Hyatt's book provides all of that, and
more.For those critics who note that Hyatt lifted some of his blogsto create the book, 1'd say: Right! As experience
authors, we ALL snitch stuff from our stash! But the original blog is amplified, updated, polished, and organized into
context for the book. | might add that I've read some parts of the book more than once; not because the content is hard
to understand, but because it takes much practice to fully implement what he's suggesting.l can't remember how long
ago | bought this book, but | keep going back to it. Honestly, | went from thinking that social mediawas just a bunch
of dribble to believing that social mediais the key to getting your message out there if you have anything--anything at
al--to say or sell.l handle al of my books very, very gently. But I've just plain over-used this book. And, | am
beginning to want one copy at home, and one at the officel 1 of 1 people found the following review helpful. Blueprint
for Social Media Success!By JFWIf you have a product, idea or cause to promote, according to Michael Hyatt, the
author of Platform, the first thing you need to do is get yourself noticed, which is not an easy task in todays
complicated and busy world. Through his book Platform, Hyatt provides his readers with the road map to guide them
to success by elevating their online presence using his years of personal experience in the social media and blogging
arena. Building from the foundation of offering a product that contains value, and expanding your vision of how far
your product or message can take you, Hyatt creates confidence in the reader through his breakdown of every step of
the process. Platform reads like a how-to manual that could be followed by the |east-likely-to-be-socia -media-savvy
of usall. No matter what your level of social media knowledge, there is something to learn in every section of this



book which can be read by individual chapter asit appliesto your situation or from cover to cover to get the big
picture. Every aspect of this book has a measure of timelessness because it is not just a book about social media
marketing, it is abook about creating a place where anyonersgquo;s voice can be heard and where others can connect to
that voice and join the conversation. It is participating in the ultimate form of electronic communication made
available through the venues of social media where anyone can influence a shift in the belief system of any given
product or cause.Hyatt has given us the handbook to nearly eradicate the necessity for traditional marketing strategies
that once were the only known path to business success. Through gathering a ldquo;triberdquo; of followers with like
ideas and goals, the author guides the reader to on how to maintain that connection with them, creating conversations
that will gather more to the tribe and increasing the influence that they have obtained through their social media
presence. By building a company brand, the reader engages with his tribe and creates recognition across all forms of
social media. Using websites, blogs, Facebook, and twitter, the reader learns to strategically post content that will
garner more followers and create more buzz about their brand.Platform is an invaluable tool for anyone with a
message to promote ndash; from a new business to a new ministry, herein lies the blueprint to successful marketing
utilizing social media. | would highly recommend this book to read and reread if you are in pursuit of being heard in
todayrsquo;s noisy world.

Michael Hyatt, one of the top business bloggersin the world, provides down-to-earth guidance for building and
expanding a powerful platform. To be successful in the market today, you must possess two strategic assets: a
compelling product and a meaningful platform. In this step-by-step guide, Michael Hyatt, former CEO and current
Chairman of Thomas Nelson Publishers, takesnbsp;readers behind the scenes, into the new world of social media
success. He shows you what best-selling authors, public speakers, entrepreneurs, musicians, and other creatives are
doing differently to win customers in todayrsquo;s crowded marketplace. Hyatt speaks from experience. He writes one
of the top 800 blogs in the world and has more than 100,000 followers on Twitter. His large and growing platform
serves as the foundation for his successful writing, speaking, and consulting practice. In Platform, Hyatt will
teachnbsp;readers not only how to extend their influence, but aso how to monetize it and build a sustainable career.
The key? By buildingnbsp;a platform. It has never been easier, less expensive, or more possible than right now. .
.nbsp; nbsp; The book includes: proven strategies easy-to-replicate formulas practical tips Social media technologies
have changed everything. Now, for the first timein history, non-celebrities can get noticedmdash;and win
big!mdash;in an increasingly noisy world.



